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Peter Morville
Background
• Library and Information Science
• Information Architecture Pioneer 
• Co-Author, IA for the World Wide Web (1998, 2002, 2006)

• Adjunct Faculty, University of Michigan

Current Roles
• President, Semantic Studios
• Co-Founder, Information Architecture Institute
• Author, Ambient Findability (2005)
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in•for•ma•tion ar•chi•tec•ture n.

• The structural design of shared 
information environments. 

• The combination of organization, 
labeling, search, and navigation 
systems in web sites and intranets. 

• The art and science of shaping 
information products and experiences 
to support usability and findability. 

• An emerging discipline and 
community of practice focused on 
bringing principles of design and 
architecture to the digital landscape.
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find·a·bil·i·ty   n

The quality of being locatable or 
navigable.

The degree to which an object is 
easy to discover or locate.

The degree to which a system or 
environment supports wayfinding, 
navigation, and retrieval.

am·bi·ent   adj

Surrounding; encircling; 
enveloping (e.g., ambient air)

the ability to find anyone or anything 
from anywhere at anytime
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A wealth of information creates A wealth of information creates 
a poverty of attention.a poverty of attention.

Herbert Simon, Nobel Laureate Economist
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David Rose
ambientdevices.com
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Automatic Locates
Schedule an "automatic locate" to see where your child is at a given time.  

Breadcrumbing Feature
This feature is great for identifying a specific route or series of destinations.
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Cisco Wireless 
Location Appliance

“A quick glance at the     
screen shows exactly where 
the tagged wheelchairs are 
located...Patients wait no  
more than a few minutes       
for a wheelchair, and we    
save $28,000 a month
by eliminating searches.”

 



17

morville@semanticstudios.com

 

18

morville@semanticstudios.com
Reciprocal Transparency

“In the information age to come, 
cameras and databases will sprout 
like poppies – or weeds – whether 
we like it or not.  Over the long haul, 
we as a people must decide the 
following questions:

Can we stand living exposed to 
scrutiny, our secrets laid open, if in 
return we get flashlights of our own 
that we can shine on anyone who 
might do us harm – even the 
arrogant and strong?

Or is an illusion of privacy worth any 
price, even the cost of surrendering 
our own right to pierce the schemes 
of the powerful?”
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ABOUTNESS

FINDABILITY
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IBM’s Public Image Monitoring Solution
Software Tracks Blogs, Web Content to Capture Buzz, Spot 
Trends Around Companies, Products and Marketing Campaigns
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Search is a System

http://semanticstudios.com/publications/semantics/search.html
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Power Laws in Search
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Marcia Bates: Berrypicking, Evolving Search (1989)
http://www.gseis.ucla.edu/faculty/bates/berrypicking.html
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A Manifesto for 
Networked Objects 
– Cohabiting with 
Pigeons, Arphids   
and Aibos in the 
Internet of Things

Blogjects:
Objects That Blog
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See Also: Ubiquitous Findable Objects by Peter Morville
http://www.oreillynet.com/pub/a/network/2005/11/17/ubiquitous-findable-objects.html
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morville@semanticstudios.comBlack Swans were discovered off the 
west coast of Australia in 1697. Their 
discovery created great interest in 
Europe, where “all swans are white”
had long been used as a standard 
example of a well-known scientific truth. 
– The Wikipedia
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“Consider a turkey that is fed 
every day. Every single 
feeding will firm up the bird’s 
belief that it is the general 
rule of life to be fed every 
day by friendly members of 
the human race. On the 
afternoon of the Wednesday 
before Thanksgiving, 
something unexpected will 
happen to the turkey. It will 
incur a revision of belief.”
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5 Theses

1. We all predict and shape the future.

2. Our predictions influence our actions.

3. We’re not (and will never be) good at prediction.

4. We can explore (and create) possible futures.

5. This is about information, innovation, and inspiration. 
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Exploring Possible Futures

Future HistoryWireframes (Sketches)

Social Network AnalysisCompetitive AnalysisDesign Concepts

Cross-TrainingFuture Design (Ivrea)Prototypes & Specs

Innovation GamesNarrative (Strategy)

Strategy FormationBlack Swan HuntingInformation Architecture

CrowdsourcingMental Models

Myth, Metaphor, MagicBackcastingGoal & Task Analysis

ForecastingSearch Analytics

Science FictionEnvironmental ScanningCard Sorting

SimulationStatistical AnalysisUser Interviews & Tests

Prediction MarketsScenario PlanningEthnography

(Everything is) MiscellaneousUser Experience Design
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Possible Futures of Search

Concept Search

AdvertisingEverything (Recall)Mobile Search

Knowledge + LearningTaggingLocal Search

Ambient FindabilitySearch AnalyticsSegregated Search

Discovery (Un-Search)Faceted Navigation

TechnologyBest Bets (Precision)Universal Search

UsersSpiritual Search

Popularity AlgorithmsSemantic Search

Unknown UnknownsDiversity AlgorithmsSocial Search

Retrieval (KFTF)Relevance Algorithms

Query DisambiguationVisualization

Video SearchText AnalyticsArtificial Intelligence

Natural LanguagePersonalization
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IA Therefore I Am
Peter Morville
morville@semanticstudios.com

Semantic Studios
http://semanticstudios.com/

Ambient Findability
http://findability.org/

IA Institute
http://iainstitute.org/

This Presentation
http://semanticstudios.com/ybs.pdf

 
 


