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Semantic Studios

* The structural design of shared
information environments.

« The combination of organization,
labeling, search, and navigation
systems in web sites and intranets.

IﬁfOl I]latlon «  The art and science of shaping

information products and experiences

AfChlteCture to support usability and findability.

Jor the World Wide Web

* An emerging discipline and
community of practice focused on

O‘REILLY- Peter Morville & Loais Rosenfedd brlng.lng prInCIpleS O.f quIgn and

architecture to the digital landscape.




The Elements of User Experience

A basic duality: The Web was originally conceived as a hypertextual information space;

but the development of increasingly sophisticated front- and back-end technologies has
fostered its use as a remote software interface, This dual nature has led to much confusion,
as user experience practitioners have attempted to adapt their terminology to cases beyond
the scope of its original application. The goal of this document is to define some of these
terms within their appropriate contexts, and to clarify the underlying relationships among
these various elements.

Web as software interface

Visual Design: graphic treatment of interface
elements (the *lock” in "look-and-feel")

Interface Design: as in traditional HCI:
design of interface elements to facilitate
user interaction with functionality
Information Design: in the Tuftean sense:
d s} tation of A

gning the p
to facilitate understanding

Design: development of
application flows to facilitate user tasks,
defining how the user interacts with

site functionality

Functional Specifications: "feature set”:
detailed descriptions of functionality the site
must include in order to meet user needs

User Needs: externally derived goals

for the site; identified through user research,
ethnoftechno/psychographics, ete.

Site Objectives: business, creative, or other
internally derived goals for the site

S St ecies

task-oriented

Jesse James Garrett
iig@ijjg.net
30 March 2000

Web as hypertext system

Visual Design: visual treatment of text,
graphic page elements and navigational
components

Navigation Design: design of interface

elements to facilitate the user's movement
hrouigh the infi i K

Information Design: in the Tuftean sense:
s ion of inf ;

Information Architecture: structural design
of the information space to facilitate
intuitive access to content

Content Requirements: definition of
content elements required in the site
in order to meet user needs

User Needs: externally derived goals

for the site; identified through user research,
th Psy Is ete.

Site Objectives: business, creative, or other

information-oriented

This picture is incomplete: The model outlined here does not account for secondary considerations (such as those arising during technical or content development)
that may influence decisions during user experience development. Also, this model does not describe a development process, nor does it define roles within a
user experience development team. Rather, it seeks to define the key considerations that go into the development of user experience on the Web today.
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Semantic Studios

find-a-bil-ity n

The quality of being locatable or
navigable.

The degree to which an object is
easy to discover or locate.

The degree to which a system or
environment supports wayfinding,
navigation, and retrieval.

am-bi-ent adj

o Surrounding; encircling;
enveloping (e.g., ambient air)

O'REILLY"

the ability to find anyone or anything
from anywhere at anytime




A wealth of information creates
a poverty of attention.

Herbert Simon, Nobel Laureate Economist
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David Rose




Automatic Locates
Schedule an "automatic locate" to see where your child is at a given time.

Breadcrumbing Feature
This feature is great for identifying a specific route or series of destinations.




Cisco Wireless
Location Appliance

“A quick glance at the
screen shows exactly where
the tagged wheelchairs are
located...Patients wait no
more than a few minutes

for a wheelchair, and we

save $28,000 a month
by eliminating searches.”




Reciprocal Transparency

“In the information age to come,
cameras and databases will sprout
like poppies — or weeds — whether
we like it or not. Over the long haul,
we as a people must decide the
following questions:

Can we stand living exposed to
scrutiny, our secrets laid open, if in
return we get flashlights of our own
that we can shine on anyone who
might do us harm — even the
arrogant and strong?

Or is an illusion of privacy worth any
price, even the cost of surrendering

our own right to pierce the schemes
of the powerful?”




FINDABILITY
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IBM’s Public Image Monitoring Solution
Software Tracks Blogs, Web Content to Capture Buzz, Spot
Trends Around Companies, Products and Marketing Campaigns
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Search is a System
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Power Laws in Search
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Marcia Bates: Berrypicking, Evolving Search (1989)
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Julian Bleecker

— Cohabiting with
Pigeons, Arphids
and Aibos in the

Internet of Things

Blogjects:
Objects That Blog

See Also: Ubiquitous Findable Objects by Peter Morville




“Consider a turkey that is fed
every day. Every single
feeding will firm up the bird’s
belief that it is the general
rule of life to be fed every
day by friendly members of
the human race. On the
afternoon of the Wednesday
before Thanksgiving,
something unexpected will
happen to the turkey. It will
incur a revision of belief.”




5 Theses

1. We all predict and shape the future.

2. Our predictions influence our actions.
3. We're not (and will never be) good at prediction.
4. We can explore (and create) possible futures.

5. This is about information, innovation, and inspiration.
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Exploring Possible Futures
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Possible Futures of Search
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